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BUSINESS   STUDIES

CH. 9 :  BUSINESS FINANCE
1.
Define Financial Management.  Explain main objectives of Financial 

Management ?

2.
Financial Management is based on three broad financial decisions.  What are they ?

3.
Mention the factors affecting capital budgeting decisions ?

4.
Explain factors affecting requirements of  fixed capital of a business ?

5.
You are the Finance Manager of a company.  Board of Directors have asked you to design Dividend Policy.  What factors will you consider before taking Dividend decision ?

6.
Distinguish between Financial Planning & Financial Management ?

7.
Mention twin objectives of Financial Planning ?
8.
Explain the importance of Financial Planning ?

9.
What is Capital Structure.  Explain factors affecting choice of Capital  Structure ?

10.
What is Working Capital ?  How it is calculated ?  Mention the factors affecting the working Capital Requirements ?

11.
What is Financial Risk ?  Why does it arise ?

12.
Explain the term ‘Trading on Equity’.  When and how it can be used by a  Company ?
13.
What is wealth maximisation ?


CH. 10 :  FINANCIAL  MARKETS
1.
How does Financial market help in Allocating forecast ?

2.
Mention the functions of Financial Market ?

3.
Distinguish between Capital Market and Money Market ?

4.
Explain the various Money Market Instruments ?

5.
Mention the difference between Primary and Secondary Markets ?
6.
What are the functions of Stock Exchange ?

7.
Mention the objectives and Market Segments of NSE ?
8.
What is SEBI ?  Why was SEBI established ?

9.
Discuss the Role of SEBI ?

10.
Mention the Objectives and Functions of SEBI ?

11.
What is OTCEI ?

CH. 11 :    MARKETING.

1.
Define Marketing as a Social process ?

2.
Mention marketing functions ?

3.
Distinguish between Marketing and Selling ?

4.
Explain Marketing Management philosophies ?

5.
Explain the Role of Marketing 


a.
In a Firm


b.
In the Economy

6.
What is Marketing Mix.  Explain its elements ?
7.
Mention difference between Industrial and Consumer Products ?

8.
Distinguish between Convenience Product and Shopping Product ?

9.
What is Branding ?  Explain the Advantages of Branding to the Marketers and Customers ?

10.
Explain the importance of Packaging ?

11.
Discuss the functions of Packaging ?

12.
What are the various functions performed by a Label ?

13.
What is Price ?  What factors must be consider before fixing the price of product or service ?

14.
What is Physical distribution ?  Discuss the role of Intermediaries in the distribution of consumer non durable products ?

15.
Explain the factors determining choice of channels of distribution ?

16.
Explain briefly the components of physical distribution?

17.
What is Promotion Mix ?

18.
‘Expenditure on Advertising is a social waste’,  Do you agree ?  Discuss.

19.
Mention the features of Advertising.

20.
Distinguish between Advertising and Personal Selling ?

21.
Discuss the role of  ‘Sales Promotion’ as an element of promotion Mix ?

CH.  12  :  CONSUMER PROTECTION

1.
Who is a consumer.  Explain the Rights and Responsibilities of a Consumer ?

2.
Discuss the Ways and Means of  Consumer Protection?

3.
Explain the  redressal mechanism available to consumers under the Consumer Protection Act, 1986?
4.
Explain the role of Consumer Organisations and NGOs in protecting and promoting consumer’s interests?
5.
Explain the importance of Consumer Protection from the point of view of Consumers and business ?
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